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i THE FIRST-EVER TOPPS
' THE WALKING DEAD CARD SERIES'

TWO HITS PER HOBBY BOX! ’L;\ i AT

New characters and inserts! \
New autograph signers! '

Featuring the entire 5" Season in one card series® \

R IN STORES OCTOBER 2016 e’
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SEASON 5. TRADING CARDS

" FOUR YEARS AS #1 5
| AND STILL GOING STRONG! S
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. 2015 marks the 4th consecutlve year
as the #1 TV Show!

* 4 Years in a row for ages 18-34
2 Years in a row for ages 25-54

Source: Nielsen. 15/16 t-d, Prime Programs (M-Su 8p-11p),
excl sports, specials and repeats.

SOCIAL MEDIA

* 3.6 M+Instagram followers
e 3.98M+ Twitter followers
e 33.5M+Facebook followers

The Walking Dead is the #1 TV series on Twitter for 2 years in a row!

The St_aason 6 mig-_sea_son fina!e overall Twitter conversation reached
an estimated 5 billion impressions!



5 Parallels to Chase

® Rust #’d to 99
®* Mud #'d to 50
4 ®* Mold #’d to 25
LF ® Sepia #’d to 10
: * Blood #'d to 1
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WALKING DEAD;

SEASONS TRADING CARDS!
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INSERT CARDS

Character Profiles
Walkers
Locations




~ Dual Autographs & Triple Autographs to chase!

Sketch Cards featuring characters from Season 5!

"
Numerous* Parallels to chase'
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PRODUCT

TOPPS’
. THE WALKING DEAD SEASON 5

140 BASE & INSERT CARDS TO COLLECT!
TWO HITS PER HOBBY BOX!

LOOK FOR TOPPS® THE WALKING DEAD SEASON 5
IN STORES OCTOBER 2016!

Solicitation subject to change Final odds/players subject to actual production runs.

®& 16 THE TOPPS COMPANY, INC. ALL RIGHTS RESERVED. TOPPS IS A REGISTERED TRADEMARK OF THE TOPPS COMPANY, INC. ALL RIGHTS RESERVED. Topps does not, in any manner, make any re|

as to whether its cards will attain any future value. NO PURCHASE NECESSARY. For a ce to get an autographed/relic rt card, see pack for details. Topps b uthorized only the packaging and distribution o uentially
numbered cards stated on the card, but cannot guarantee that counterfeit or unauthorized ds will not exist. Although these players have agreed to provide these cards to Topps, we cannot guarantee that all autographs and/or
relics will be received in time for inclusion in this product. In the event of unavailability, Topps reserves the right to substitute an alternative and/or relic card. The Walking Dead © 2016 AMC Film Holdings LLC. All Rights Reserved.




